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October 24, 2011 – Hachette Book Group (HBG) announced today that they have signed a service and licensing agreement with Round Table Companies to give Round Table access to HBG’s proprietary digital content management system for the development of a consumer storefront application (App). 
Over the past year, HBG has developed a suite of feature frameworks designed to meet the various needs of its individual publishers who want to develop Apps.  The content is managed in real-time via HBG’s digital delivery platform, allowing the publisher to have direct relationships with consumers via push notifications, feedback generation, analytics tracking, and direct sales of titles to consumers. Initially, the new Round Table Companies storefront app will launch with thirteen of their titles on the iPad.
Todd McGarity, HBG’s VP of Distribution Sales & Services commented, “Finding a way to create less expensive apps is a challenge for publishers. So leveraging this HBG capability was a natural fit for Round Table.” 

David C. Cohen, VP and Chief Strategist for Round Table Companies said, “As a boutique publisher who serves both best-selling and first time authors, this app will allow us access to quality, intuitive programming for both our traditional books and graphic novels. We're excited about this partnership being a leading component in our digital strategy.”
About Hachette Book Group 
 Hachette Book Group (HBG) is a leading trade publisher based in New York and a division of Hachette Livre, the second-largest publisher in the world. HBG publishes under the divisions of Little, Brown and Company, Little Brown Books for Young Readers, Grand Central Publishing, FaithWords, Center Street, Orbit, and Hachette Digital.
About Round Table Companies

Round Table Companies is a book packaging and publishing company that uses entertainment to inform, educate and inspire. The company’s latest adventure is bringing the world’s best-selling business books and non-fiction titles to life visually as comic books and graphic novels. Authors include WIRED magazine founder Chris Anderson, Zappos CEO Tony Hsieh, executive coach Marshall Goldsmith, childhood cancer survivor Alesia Shute, and Latino author and humanitarian Robert Renteria.
Contact: Sophie Cottrell, Hachette Book Group, VP Communications Director, sophie.cottrell@hbgusa.com

