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(March 19, 2009) –  Effective April 1, 2009, Hachette Book Group will take on trade sales, marketing, and distribution for Oxmoor House, a Time Inc. company. The change comes as Time Inc moves all its book production under the direction of a single unit. 

Time Inc Home Entertainment, a client of Hachette Book Group since 2001, is a proven leader in the key categories of Puzzles, Sports, and Gift Books, as well as the Guinness Book franchise. Oxmoor House’s established brand-name lines – Southern Living, Cooking Light, Sunset, Williams-Sonoma, and Weber© Grills – have wide appeal for consumers seeking recipes, gardening know-how, and home improvement ideas. Going forward, Time Inc Home Entertainment will now have bestselling titles for nearly every category, in every sales channel. The move creates one of the largest brand driven houses in the industry 

Oxmoor House’s new Sunset Design Guide Series launched in fall 2008 has proven to be an innovation to the home decorating category with their unique combination of inspiration and easy-to-use design software. Hits on the horizon for Oxmoor include Weber’s Way to Grill this spring, and Cooking Light Way to Cook and Dream Big: The Best of O: Oprah Magazine in October 2009.

Richard Fraiman, President & Publisher of Time Inc Home Entertainment, said, “Hachette is a terrific, top-tier distributor with whom Time Inc Home Entertainment has enjoyed a harmonious and profitable relationship. They have helped us grow our trade business and in every sense of the word have been partners in our success. I am confident that with Hachette’s help these combined businesses will continue to grow in the book trade.” 

David Young, CEO of Hachette Book Group, remarked,  “Adding Oxmoor House’s cooking and lifestyle titles to Time Inc Home Entertainment’s portfolio gives TIHE strength in a growth area, and unites two publishing operations, both focused on major brands, in one house. We’re very pleased to welcome Oxmoor House to our family of sales, marketing, and distribution services and to have the opportunity to take the Oxmoor line to even greater heights.”

Contact:
Sophie Cottrell, VP Communications Director, Hachette Book Group, 212.364.1281, Sophie.cottrell@hbgusa.com
Sydney Webber, Director of Trade Marketing, Time Inc Home Entertainment, 212.522.3303 Sydney_webber@timeinc.com, 

