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Hachette Book Group USA launches newly redesigned company Web Site,
www.HachetteBookGroupUSA.com  
New York – May5, 2008 – Today Hachette Book Group USA unveils the initial release of a completely new company Web Site. The exciting redesign of the site, which can be found at either www.HachetteBookGroupUSA.com or www.hbgusa.com, includes a number of new pages and features, and creates a framework that will continue to evolve in support of HBG’s digital strategy. The site’s dynamic content and engaging features put the books and authors in the spotlight—where they should be—while continuing to provide booksellers and other partners with the trade services information they need. 
Rich Content:
Every book and author published by HBG has its own page on the new site. Book Detail pages are automatically generated with basic title data and enhanced with rich content and media such as articles, interviews, links, and the unique “lightbox” video player (new videos will be added to the site continuously, starting with a handful at the initial release). HBG’s OpenBookTM program will be available for some titles, allowing visitors to preview pages and read first chapters; enthusiasts can then place the widget on their blogs and social networking sites to share with their online community. HBG will soon be rolling out thousands of book-browsing widgets on the site.
New Pages:
Among the new content on the site is the Media & Publicity section, a convenient resource for journalists and producers seeking Author Experts to speak to specific topics for interviews. Also new to the site are unique pages for each of HBG’s publishing groups and imprints, complete with histories, publisher bios, and featured authors and books. 
Better Searching:
The Advanced Search feature enables users to search for both books and authors or illustrators by title, author/illustrator name, ISBN, format, publisher, imprint, genre, and pub date. The Book Rights & Permissions pages include a new rights availability search feature which connects users with information about serial, audio, international, or film and TV rights to HBG titles. Author Tour & Appearances details are also readily searchable from any page within the site. 

New Contemporary Design:
The contemporary and world-class new look of www.HachetteBookGroupUSA.com creates a vibrant and cohesive feel throughout the site, while allowing for individual designs specific to key markets, such as the unique Kids and Teens sections. 

Project Partners:
HBG partnered with POP, a Seattle-based design and technology firm, to design and build the site. The site content is managed by the RedDot Content Management System, an enterprise class, user-friendly tool that allows site management to be shared across the company. 
David Young, Chairman and CEO of Hachette Book Group USA, comments, “The realization of this new initiative goes hand in hand with our digital strategy, and supports our best-in-class reputation in a publishing world that’s increasingly digital.”
About Hachette Book Group USA
Hachette Book Group USA is a leading trade publisher based in New York and a division of Hachette Livre, the second-largest publisher in the world.  Hachette Book Group USA’s product lines include adult, illustrated, religious, children’s and audio books under the Little, Brown and Company, Little Brown Books for Young Readers, Grand Central Publishing, FaithWords, Center Street, Orbit, Yen Press and Hachette Book Group Digital Media imprints.  Its bestselling authors include Ansel Adams, Sherman Alexie, Marc Brown, David Baldacci, Jimmy Buffett, Michael Connelly, Nelson DeMille, Malcolm Gladwell, Lisi Harrison, Robert Kiyosaki, Brad Meltzer, Joyce Meyer, Stephenie Meyer, Walter Mosley, James Patterson, David Sedaris, Anita Shreve, Nicholas Sparks, and Cecily von Ziegesar.
About POP:
POP is a creative agency that combines e-business strategy, design, technology and performance marketing to address the real world business needs of its clients. POP combines what has traditionally been considered two disparate disciplines to forge a new vision of what integrated communication can deliver—seamless, effective, engaging brand experiences that extend across the media spectrum.  Founded in 1996, POP has offices in Seattle and New York. For more information about POP, contact info@pop.us or call (206) 728-7997.

About RedDot, The Open Text Web Solutions Group 
Open Text Corporation is the largest independent provider of Enterprise Content Management software and solutions. For more information about Open Text, please visit: http://www.opentext.com/.  RedDot, The Open Text Web Solutions Group with more than a decade of experience in Web Content Management (WCM), provides Web-Centric ECM solutions to create, manage and deliver the content that drives business. RedDot content management and delivery solutions are recognized throughout the industry for their legendary ease of use and feature leading multilingual support; enterprise Web 2.0 capabilities; content integration; and contextualized delivery. From midmarket to enterprise, more than 2600 clients around the world rely on RedDot to create, manage and deliver personalized Web experiences for their Intranets, Extranets and Web sites. For more information about RedDot, The Open Text Web Solutions Group, please visit: http://www.reddot.com/. 
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